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Sponsor and Exhibitor Prospectus 

Government Contract Management Symposium is a hybrid 
experience with popular in-person and powerful virtual event 
platforms to expand the reach of your key messages 
 
GCMS 2021: Contracting Creativity and Agility for the Urgent Future with 
2025: The Future Is Now, an experiential learning track 

• At least 1,000 government and industry contracting officers who need to 
understand the acquisition innovation ecosystem 

• 2025 is a thrilling, first-ever, scenario-based experience within the traditional 
conference, both focused on the urgent future 

• A special Innovation Wing of the exhibit hall will showcase Innovation Hubs 
• Registration price breaks for registering your clients from companies and 

federal agencies 
 

About GCMS 
Be part of the buzz about GCMS 2021: The Urgent Future and its unique experiential 
learning track. When deals are done, contract managers contracting professionals 
are in the forefront, and they always scan for better ways to do business. NCMA is 
their No. 1 destination to build skills and network to serve the U.S. Mission. 
 

The future is here,  
come meet them where they learn. 

 

Last Update: November 2, 2021  
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Level Gold Silver Bronze 
In-Person 
Exhibitor 

Virtual 
Exhibitor  

Innovation 
Wing 

Sponsors & In-Person 
exhibitors receive a virtual 

exhibit booth 
SOLD OUT 
$14,500 

SOLD OUT 
$10,000 

SOLD OUT 
$7,500 $3,500 $2,750 $2,000 

Conference       

Premium General Session 
with video P      

Premium Virtual Event 
Platform with high-traffic 
placements 

P      

Premium Social Media 
recognition from NCMA P      

Premium Onsite Branding 
and high-traffic location P P     

Choice of 1 mid-afternoon 
refreshment break  P     

Inclusion in the Exhibitor 
Passport Game P P P    

Virtual Learning Pavilion (15 
min session on agenda) P P P    

2025: The Future is Now 
experiential track supporter  

$5,000 - opportunities available in order of sponsorship level and 
commitment, see description 

Pre-Conference       

Logo and site URL included in 
one event marketing email P P P    

Virtual Platform training and 
support P P P P P P 

Post-Conference       

Premium email list (1x use) P      
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Level Gold Silver Bronze 
In-Person 
Exhibitor 

Virtual 
Exhibitor  

Innovation 
Wing 

Sponsors & In-Person 
exhibitors receive a virtual 

exhibit booth 
SOLD OUT 
$14,500 

SOLD OUT 
$10,000 

SOLD OUT 
$7,500 $3,500 $2,750 $2,000 

Appropriately sized logo in 
Contract Management 
Magazine 

P P P    

Virtual Exhibit Booth       

Directory Profile Header P P P    

Listing: name, contact 
information, description, 
social media, website link, 
company logo, product 
categories, and documents 

P 
(4 docs +  
4 videos) 

P 
(4 docs +  
4 videos) 

P 
(2 docs +  
2 videos) 

P 
(2 docs +  
1 video) 

P 
(2 docs +  
1 video) 

P 
(2 docs +  
1 video) 

Live video and text chat, and 
1:1 virtual appointments P P P P P P 

Traffic and leads report P P P P P P 

Listing and materials available 
to attendees P P P P P P 

In-Person Exhibit Booth            

(1) 6’ draped table, (2) chairs, 
booth ID sign, waste basket 
and organization listed on 
exhibit hall map 

Premium 

Unique 
booth 

10x20 
booth 

10x10 
booth 

8x10 
booth N/A 6’ tabletop 

Registrations            

Full (In-Person or Virtual 
registrations) Additional 
registrations are $500 in-
person and $250 virtual  

6 full  4 full 2 full   1 full 

In-Person Exhibit Attendees 
(unlimited virtual exhibit-only 
registrations) 

4 2 2 3  1 
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Why sponsor or exhibit? 
Attendees engage providers to enhance networks and capture market intelligence for future 
procurements, and in current times they need you even more. Sponsors and exhibitors: 

• Showcase their brand to 1,000+ attendees (anticipate 450 in-person and 1,000 virtual) 
• Connect with decision-makers 
• Generate new leads and expand their networks 
• Increase awareness of their products or services 
• Gain understanding of key challenges and needs in the contract management community 

 

About NCMA 
Approaching 20,000 members, NCMA is the world's leading resource for contract management 
professionals and its nexus in the acquisition community through advocacy, standards, and 
professional development. See member profile at https://www.ncmahq.org/sponsor. 
 

Who Attends GCMS? 
• 40% serve in supervisory/executive roles 

• 53% work for the federal government 

• 23% have worked in contract management for more than 11 years 
 

Show Details (Eastern Time, hours subject to change) 
In-Person Show Hours  
Wednesday, December 1 

• Move-In: 1:00pm-5:00pm 
Thursday, December 2  

• Show Ready: 7:30 am 
• 8:00am-9:00am 
• 10:15am-11:00am 
• 1:00pm-1:30pm 
• 2:30pm-3:00pm 
• 4:15pm-5:15pm 

 

Friday, December 3  
• 7:45am-8:30am 
• 9:30am-10:00am 
• 1:30pm-2:00pm 
• Move-Out: 2:00pm-6:00pm 

Virtual Show Hours* 
Thursday, December 2  

• Show Ready: 7:30 am 
• 8:00am-9:00am 
• 10:15am-11:00am 
• 1:00pm-1:30pm 
• 2:30pm-3:00pm 
• 4:15pm-5:15pm 

 

Friday, December 3  
• 7:45am-8:30am 
• 9:30am-10:00am 
• 1:30pm-2:00pm 
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New at GCMS 2021 - 2025: The Future is Now 
NCMA leads the profession and how it evolves, 
and at GCMS 2021 we add an experiential 
learning track that submerges attendees in a 
realistic scenario to drive innovative approaches 
to contract management and acquisition related 
functions. Sponsors will have the opportunity to connect their brand to innovation and this unique 
2-day cohort experience. Sponsors will be represented as the experiential track supporter in 
branding on the agenda and in the experiential learning space. This sponsorship is available to 
sponsors in order of sponsor level and timing of commitment. 

 

Sponsorship Detail – Conference 
 
Gold Sponsorship 
Gold sponsors are represented during the event as top sponsors in general 
sessions, the virtual event platform, onsite premium physical and virtual booth 
placement, and other onsite brand placements. Additional sponsorship features 
represent both Gold sponsors in pre- and post-event offerings, including the Virtual 
Learning Pavilion, 1-time use of the attendee email list, and other premium 
opportunities. 
 
Premium General Session 
Sponsor's <60-second video will air on one of two days during general sessions, at a prime time, 
with the maximum audience reach. Choice of video air day is given to first to confirm Gold 
sponsorship. Includes virtual event platform recognition with organization logo in the agenda and 
the general session auditorium for duration of session the day video plays. 
 

 

Example: General Session Auditorium 
Panel 2 dedicated to Gold sponsors on the day 
their video plays. General session video plays 
in center blue box. More examples of Gold 
sponsor graphic locations are available in 
Virtual Event Platform Detail. 
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Premium Virtual Event Platform 
In addition to the General Session Auditorium, Gold sponsors are recognized in high-traffic areas 
of the event platform, and they showcase their organization in the Virtual Learning Pavilion. 

Recognition as a Gold sponsor with logo placed prominently in the Virtual Event Platform, on the 
event sponsorship page, virtual venue entrance, virtual lobby, and virtual exhibit hall on panels. 
(See Virtual Event Platform Detail for more placement examples.) 

 

Premium Onsite Branding 
Gold and Silver sponsors' logo on premium signage placed in prominent main conference spaces 
with the opportunity for additional placement, available in order of sponsor level and timing of 
commitment, with printing and set up fees at Sponsor expense. Details are sorted with Blake 
Boynton after sponsorship commitment. 

 
Premium Social Media Recognition from NCMA 
Two Facebook and two Twitter posts during or following the event, thanking your organization for 
sponsorship. 

 

Gold sponsor material needed for various placements: general session video and replay in 
virtual lobby: <60 seconds, <4 GB, mp4; logo for agenda, onsite branding, virtual exhibit 
hall and virtual lobby: high-res jpg; Twitter ad: png, 1,024x512px png; 

 

Material due:  October 22, 2021 
  



 

 
 7 

Sponsor and Exhibitor Prospectus 
Detail 

 

Silver Sponsorship 
Silver sponsors have the choice of 1 mid-afternoon refreshment break and have logo 
placements in high-traffic areas. Additional features for Silver sponsors include the 
Virtual Learning Pavilion and other branding opportunities. 
 
Silver sponsors will choose one 30-minute Coffee & Dessert break: 
 
Thursday, December 2   

• 1:00pm-1:30pm EST 
 

Friday, December 3   
• 1:30pm-2:00pm EST 

Sponsorship includes NCMA-provided signage and the opportunity for sponsor to provide 
branded cups, napkins, or food items at their expense (plus hotel fees). 

 

Material Due:  October 22, 2021 
 
  



 

 
 8 

Sponsor and Exhibitor Prospectus 
Detail 

 
Bronze Sponsorship 
Bronze sponsorship offers the opportunity to deliver a webinar and be recognized 
on the agenda and includes an in-person and/or virtual booth. Sessions are a 15-
minute live or pre-recorded webinar and play from the Virtual Learning Pavilion. 
Please see below for more detail on the Pavilion. 
 
Sponsorships (Gold, Silver, and Bronze) and Exhibitors 
The following provides more detail on the features included in the different sponsorships or 
exhibitor packages. Please refer to the above Overview and Detail sections to identify contents of 
each sponsorship 

 
Recognition as a sponsor virtually and in-person 
Recognition as a Gold, Silver or Bronze sponsor with organization logo and link on the GCMS 
website, in the virtual lobby and virtual exhibit hall on panel 2, and in-person at the Omni 
Shoreham Hotel. 

 
Virtual Learning Pavilion 
Gold, Silver, and Bronze sponsors can showcase their organization in one pre-scheduled webinar 
session in the Virtual Learning Pavilion. Sponsors' 15-minute sessions will be available Thursday 
through Friday during breaks. Each session allows for a 10-minute demonstration or discussion 
followed by a 5-minute Q&A. These sessions can be delivered live or pre-recorded and will display 
as demonstrated in the example below. Select your date/time by October 15 to be included on the 
agenda. 
 

Virtual Learning Pavilion Example 
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Virtual Event Platform Branding Examples 
 

Venue Entrance 

 

 
Gold Sponsors 
Panel 4 (186x64px jpg/png)* is a static 

graphic that recognizes sponsors with 
their logos together on the panel 

 

  
Virtual Event Lobby 

 
 

Premium Gold sponsor general 
session video plays center screen 
all day on their day in a loop with 

important event messages 

Gold Sponsors 
Panel 2 with rotating graphics that thank 

sponsors with Gold individually 
recognized (jpg/png, 360x200px)* 

Panel 6 continuously plays general session 
video from that day along with event 
messages (<60 seconds, MP4, max 
250 MB) 

 
Silver Sponsor 
Panel 2 with rotating graphics that thank 

sponsors with 2 Silver logos side by side 
(jpg/png, 360x200px)* 

Panel 7 & 8 rotates between 2 Silver sponsor 
logos in each box (jpg/png, 240x80px)* 

 
Bronze Sponsor 
Panel 2 with rotating graphics that thank 

sponsors with Bronze without logos 
(jpg/png, 360x200px)* 

Panels 11 & 12 rotated Bronze sponsor 
logos (jpg/png, 120x160px)* 
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Virtual Exhibit Hall 

 

 
Gold, Silver and Bronze sponsors and 
all Exhibitors 
Panel 2 rotates through to recognize all 

Sponsors and Exhibitors with multiple 
logos per frame (jpg/png, 183x279px)* 

 
* NCMA creates referenced graphic using Sponsor provided high-res logo  



 

 
 11 

Sponsor and Exhibitor Prospectus 
Detail 

 
Hybrid Exhibit Booth 
Hosted simultaneously with in-person and virtual experiences featuring a full exhibit 
hall accessible to both in-person and virtual attendees. Premium Gold sponsors are 
in high-traffic hallways for a unique opportunity to engage attendees. 
 
The in-person experience is in an exhibit space near general sessions, and both virtual and in-
person attendees will be able to schedule appointments with exhibitors during show hours. 
Sponsorship packages include an in-person and virtual booth. In-person and virtual-only exhibitor 
options are available. 

 
In-Person Exhibit Space 
Premium Gold sponsor: uniquely sized exhibit booth space in centrally located, high-traffic areas 

near the General Session, Registration, and Exhibit Hall area. Booths are on carpeted floors 
and include (2) 6' draped table, (4) chairs, booth ID sign, and waste basket. 

 
Silver sponsor: 10x20 exhibit booth in centrally located, high traffic area of Exhibit Hall space near 

the NCMA booth. Booths are on carpeted floors and include (1) 6' draped table, (2) chairs, 
booth ID sign, and waste basket. 

 
Bronze sponsor: 10x10 exhibit booth in centrally located, medium traffic area of Exhibit Hall space. 

Booths are on carpeted floors and include (1) 6' draped table, (2) chairs, booth ID sign, and 
waste basket. 

 
Exhibit-Only: 8x10 exhibit booth in Exhibit Hall space. Booths are on carpeted floors and include 

(1) 6' draped table, (2) chairs, booth ID sign, and waste basket. 
 
Innovation Hubs: 6' draped table in Innovation Wing adjacent to Exhibit Hall space. Tables are on 

carpeted floors and include (1) 6' draped table, (2) chairs, booth ID sign, and waste basket. 
 
Virtual Booth Detail 
Features for the virtual booth presences. Exhibitors will have their own Exhibitor Service Center 
where you can create your profile, manage appointments, upload collateral and branding. 
Attendees can add any collateral to their e-bag. Training videos, an Exhibitor Orientation webinar 
and real time day-of support will be provided by eShow. 
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Gold and Silver Sponsors Virtual Exhibit Booth 
Large virtual exhibit booth with premium positioning in the top of the online exhibitor listing. 
Booth includes: 

 

 
*max video size 250 MB 

 
Bronze Sponsors and Exhibitors 
Medium virtual exhibit booth. Booth includes:  

 

 
*max video size 250 MB 

 
 
Exhibitor Listing 
Organization name, address, description, booth number (for hybrid booths), contact info, social 
media, website, logo, and product categories to match with attendee preferences. 
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Real time chat (video and text) and 1:1 meeting appointments.  
Attendees participate in real time video and text chat to connect immediately with you or submit 
appointment requests based on your team’s availability. SmartMatch matches exhibitors and 
attendees based on exhibitor and attendee preferences to find the most relevant to make 
appointments. 

 
Exhibitor Chat Example 

 
 
Traffic and leads report 
You will access your traffic and leads reports through your Exhibitor Service Center. This is covered 
in Pre-Conference training videos and an Exhibitor Orientation webinar. Please note you will need 
to purchase additional lead capture solutions from eShow to get contact information from in-
person and virtual booth visitors. 
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Listing and marketing materials available through eShow 
Your exhibit booth listing and materials will be available to registrants on the eShow platform for 
one month after the event. During this time, you will have access to your Exhibitor Service Center 
for your traffic and leads reports.  

 

Exhibitor Passport Game 
Sponsors drive traffic to their booths by participating in the passport game. Attendees check into your 
booth through the virtual event platform or by scanning in-person at your booth. Attendees receive points 
based on sponsorship levels: Gold=50 points; Silver=35 points; and Bronze=20 points. The winner will 
receive complimentary registration to GCMS 2022 in Washington, DC. 

 
Full Registrations 
Additional full event registration upgrades available for sponsors and exhibitor booth registrations 
for $500 in-person and $250 virtual. 

 

Innovation Wing 
New for GCMS 2021 is the special Innovation Wing where Innovation Hubs can 
introduce themselves to contracting professionals in the Federal government by 
showcasing what they are doing and their network of innovative companies. 
 

Innovation Hubs range from other transaction consortia, to AFWERX, SOFWERX and many other 
WERX, to the Army Application Lab, BARDA DRIVe, DIU, NGA Outposts, and the DHS Silicon 
Valley. Innovation Hubs exhibiting receive special pricing for an in-person 6’ tabletop booth with 
two chairs, two full GCMS registrations, one exhibit-only registration and a virtual exhibit booth 
with unlimited virtual booth registrations. 
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To further connection to innovation in our community, the Innovation Wing will include displays for 
Innovation Alley sessions. Innovation Alleys are very popular session in our community to 
demonstrate and share their innovations. 

To see if your organization qualifies, please contact Blake Boynton.  
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Sponsorship Detail – Pre-Conference 
Features prior to the event include technology support, training, and representation 
in event material to include marketing messages and the virtual event platform, 
eShow. 
 
Support and Training 
Videos provide guidance on the use of the virtual event platform, eShow.  

• Virtual Exhibitor Training Video 
https://ncmahq-
my.sharepoint.com/:v:/g/personal/julia_bardnell_ncmahq_org/ESY_dW0uXVhJlar3vmFqqC
YBZ8FKGyjqAhetcF4RQdPcqw?e=YSBjrA 

• Virtual Exhibitor Brief 
https://ncmahq-
my.sharepoint.com/:b:/g/personal/julia_bardnell_ncmahq_org/EXLLQmq0AONGrNbdbN8
5xtkBwWdVGTkgZdM2yiluzJdt9A?e=Lk6bDX 

 
An Exhibitor Orientation webinar is scheduled for November 5, 2021, at 12:00pm ET. Please join 
to ask your questions. Register at 
https://www.zoomgov.com/meeting/register/vJIscuuhrjIrHqB6P6JVok_Pkj-6P3jcREA  

 
Logo and Website Link 
A logo linking to the sponsor website will be featured in the “Thank You to our Sponsors” section 
in the footer of the marketing email of at least one event marketing email. Please provide logo as 
soon as possible for optimal exposure. 
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Sponsorship Detail – Post-Conference 
Features after the event to continue exposure to your brand. 
 
Premium email list – 1x use 
The post-conference list of participants, who have opted-in, is available within two weeks following 
the event. The list includes information as provided by the attendee: name, title, company, email, 
and address. No phone number is provided. Only opt-in participants are included on the list. The 
following terms apply: 

• One-time use of the email list 
• NCMA must approve the final html copy of the messaging and reserves the right to refuse 

mailing based on content 
• NCMA will send out email on behalf of sponsor 
• Email must be sent within 30 days of the event 

 

Material Due:  Sponsor to coordinate with Blake Boynton 
 

Appropriately sized logo in Contract Management Magazine 
Logo included in a "thank you" piece in an edition of Contract Management Magazine that reaches 
over 20,000, distributed in print and digital. Requires high-res file formats in jpg. 
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AGREEMENT TERMS 
All Terms are non-cancelable, except as set forth in the cancellation provision below. 
All terms and conditions of NCMA’s Government Contract Symposium (GCMS) are 
agreed upon and enforced by my company signature. We agree to pay for the in-
person and/or virtual exhibit booth in accordance with the guidelines listed here. We 
agree to abide by all provisions set forth in these terms as a part of this contract 
between the National Contract Management Association, (“NCMA”) and the 
exhibiting and/or sponsoring company (“Exhibitor”). Terms are enforced regardless 
of if Exhibitor does not attend, fails, or elects not to participate in conference, or if 
exhibit space is resold due to notification of absence. 

By sponsoring or exhibiting companies agree to these terms. 

 

CANCELLATION OR DOWNSIZING 
No refunds will be issued. Exhibitor is liable for full contract total, and all terms and 
conditions. In such case, Exhibitor becomes obligated to make immediate payment 
of any unpaid portion of the total contract cost. By cancelling in-person and/or virtual 
exhibit space participation, exhibitor will forfeit all exhibit and sponsor benefits. 

 

EACH EXHIBIT BOOTH SPACE INCLUDES: 
 
VIRTUAL 

• Exhibitor Service Center for organization to customize virtual booth with:  

o Organization name, description, website, and logo 

o Exhibitor contact info 

o Video and document uploads (limited by package level as outlined in 
prospectus) 

• Live scheduled content presentations (Sponsors Only) 

• Real time chat (video and text) 

• Attendee to exhibitor 1:1 meeting scheduling 

• SmartMatch appointment setting  
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• Traffic and leads reporting (excluding emails, available only with eShow lead 
capture solutions). 

• Listing available on event platform through January 3, 2022 

 
IN-PERSON 

• Unique, adjustable for Gold with the equivalent of approximately 20'x20', 
10’x20’ for Silver, 10’x10’ for Bronze, 8’x10’ in-person standard booth in the 
exhibit area, and 6' table in Innovation Wing 

• 2 exhibit-only registrations 

• ID Sign (measuring 4” wide x 7” deep) 

• Pipe & Drape 

• Logo and 50-word company description featured in the conference mobile 
app 

 
EXHIBIT HALL BOOTH SETUP 
 
VIRTUAL 
Booth should be set for pre-event launch by November 12, 2021, ahead of 
attendee launch (week of November 15, 2021). Exhibit booth will not be live until 
payment has been made. If no representative of an exhibiting organization has 
submitted its payment by 2pm ET, November 23, NCMA may not be able to setup the 
booth before this deadline. 

 

IN-PERSON 
Booth should be set by 7:30am on December 2, 2021. Exhibit booth will not be set 
until payment has been made. If no representative of an exhibiting organization has 
submitted its payment by 2pm ET, November 23, NCMA may not be able to setup the 
booth before this deadline.  

 

PAYMENT TERMS  
Payment is due upon receipt of invoice from NCMA Show Management, or upon 
signature of this agreement (in case of credit charge). Booth assignment is contingent 
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upon receipt of payment in full. Please make all checks payable to National Contract 
Management Association. 

 

Mailing Address: 
National Contract Management Association 

Attn: GCMS Sponsors/Exhibitor Sales  

21740 Beaumeade Circle, Suite 125 

Ashburn, VA 20147 

Phone: (800) 344-8096 

 
NCMA EXHIBITOR CONTRACT TERMS  
Application for virtual exhibit booth must be accompanied by the full fee to 
guarantee reservation. Booths for which payment has not been received in full will 
not be set up by NCMA. Reservations made after November 2, 2021, must be 
followed by payment within 2 working days to set up the virtual exhibit booth. Client 
will remain responsible for payment of booth. Terms are enforced regardless of if 
Exhibitor does not attend, fails, or elects not to participate in conference. No refunds. 
Should the agreement be referred to a collection agency/attorney for any reason, 
Exhibitor and or representing agency of Exhibitor is responsible to pay a 25% 
attorney fee, interest, plus all costs associated with any and all collection efforts. 

 

No Exhibitor shall assign, sublet, or share the whole or any part of the exhibit booth 
contracted to them. Exhibitor agrees to limit the service and/or materials displayed in 
their virtual exhibit booth to those purveyed by Exhibitor, with the exception that 
other proprietary equipment may be used solely for the purpose of demonstrating 
the materials or services of Exhibitor. 

 

Exhibitors may not interfere with collateral that is not produced by said Exhibitor. 
Violation of this will result in cancellation of exhibit space during show without refund. 

 

If NCMA should be prevented from holding the exhibition for any reason beyond 
NCMA’s control (such as, but not limited to, damage to the building, riots, strikes, acts 
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of government, or acts of God) or if Exhibitor cannot set up their virtual exhibit space 
due to reasons beyond NCMA’s control, then NCMA has the right to cancel the 
exhibition or any part thereof, with no further liability to the Exhibitor other than a 
refund of exhibit space fee, less a proportionate share of the exposition cost incurred. 

 

Exhibitor assumes the entire responsibility and hereby agrees to protect, indemnify, 
defend, and hold harmless NCMA, their officers, employees, and agents against all 
claims, losses, and damages to persons and property, governmental charges or fines, 
and attorney’s fees arising out of or caused by exhibitors' installation, removal, 
maintenance, occupancy, or use of the GCMS platforms or any part thereof. 


